
179 
 

DAFTAR PUSTAKA 
 

AlFatta, Hanif. 2007. Analisis & Perancangan Sistem Informasi Untuk 
Keunggulan Bersaing Perusahaan dan Organisasi Modern. Yogyakarta: 
PenerbitAndi. 

 
Balle Louise, 2012, Web Store Requirements. URL: 

http://www.smallbusiness.chron.com/store-requirements-4039.html 
 
Cohen, M. (2004). Exploiting response models—optimizing cross-sell and up-sell 

opportunities in banking. Information Systems, 39, 327–341. 
 
IBM. (2004). Retail Selling Optimization – Strategic Cross selling and Up-selling 

for Survival in The Volatile Retail Market (white paper). Dipetik Juni 10, 
2008, dari www-03.ibm.com/industries/retail/doc/content/bin/retail-selling 
optimization.pdf. 

 
Jogiyanto, Hartono. (2005). Analisis & Desain Sistem Informasi: Pendekatan 

Terstruktur Teori dan Praktek Aplikasi Bisnis. Andi Yogyakarta. 
 
Josip, 2011, Consumer Behavior in Web-Based Commerce. URL 

http://www.australianscience.com.au/psychology/consumer-behavior-in-
web-based-commerce/ 

 
Kamakura, W. A., Ramaswami, S. N., & Srivastava, R. K. (1991). Applying latent 

trait analysis in the evaluation of prospects for cross selling of financial 
services. International Journal of Research in Marketing, 8(4), 329-349. 

 
Sholiq, 2010, Analisis dan Perancangan Berorientasi Obyek, CV.Muara Indah, 

Bandung. 
 
Sudiro, Kemal. 1999. E- Commerce Untuk Usahawan Kecil dan Menengah, 

Media Indonesia, Juni. 
 
Tama, Bayu Adhi. 2012. Cross selling: Perangkat Utama Customer Relationship 

Management (Crm) Untuk Meningkatkan Loyalitas Pelanggan, Makalah 
Seminar, Mei. 

 
Tang, Z., & MacLennan, J. (2005). Data Mining with SQL Server 2005. 

Indianapolis: Jhon Wiley and Sons. 
 
Whitten.Bentley. 2008. Introduction To System Analysis & Design, McGrawHill 

International Edition. 
 
Zaki, Ali. 1999. E-Life Style: Memanfaatkan Beragam Perangkat Teknologi 

Digital. Penerbit Salemba Infotek. 
 

STIK
OM S

URABAYA




