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BACKGROUND

Wonocoyo Village boasts significant potential,

encompassing nature, culture, and culinary delights. -
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Ecotourism, packaged Iin a "learning while traveling () .

concept, is a key attraction, featuring a beach called ( V ) \Y ) y )} )

Taman Kili-Kili, a turtle conservation area, and a SEAUTIFUL PEACEFUL AND COMPORTABLE

mangrove area called Taman Mangrove Kambal.

GOALS THE RESEARCH

Designing destination branding with the aim of
Increasing tourists to visit the village and introducing
Wonocoyo) Village or can be said to increase brand
awareness.

- > _ FINDINGS

& Through Lidya in 2017, he said in his journal that
2- Destination branding is a concept that is combined for
L a region by conveying a unique identity and = —

' characteristics as a set of brand associations that will B

later become an identifier or differentiator from other

regions.




